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If any of these questions made you uncomfortable, let’s talk.

This checklist shows where problems are likely to be. 

A Google Ads review goes further: it looks at your account,
search terms, ads and landing pages, then shows what is
working, what is wasting budget and what should change first. info@allaspectmedia.co.uk

www.allaspectmedia.co.uk
01425 511479


