Choosing the Right
Digital Platform




.\\

HE\JW! —

/5

s

Introduction
LinkedIn

Facebook & Instagram
X

Pinterest

Tik-Tok

Google & YouTube
Microsoft

Reddit
Checklist

Summary

Special Announcement

Sandra Chapman. All Aspect Media Ltd.

. What's Inside

01

02

04

07

10

13

16

19
22

24

26

28



‘?‘i: ,—J ¥

i B

..bt_ f:‘-...__....g._ Tk - /
| Chapnr
Bk ook s

¥

he right digital platform for yo
ence and achieving yo

s, audience demographi

es, you can make mformef




02

BEST FOR B2B

LinkedIn

Strengths: LinkedIn is ideal for companies looking to connect with
decision-makers, industry professionals, and build a strong
network. It allows you to showcase expertise, share valuable
content, and generate leads through targeted advertising and
outreach.

Key Features: Professional networking, direct messaging, targeted
advertising, and company pages.

Audience Demographics: Primarily professionals aged 25-55.

Content Types That Work Best: Long-form articles, thought
leadership posts, professional insights, and video content.

Integration Strategies: Share educational YouTube videos or cross-
post professional blog content for increased visibility. Talk “to” not
“at” your audience for the best engagement.

Types Of Ads

o Sponsored Content: These appear directly in the LinkedIn feed
and can include single image ads, carousel ads (multiple images),
or video ads.

e Sponsored Messaging: Allows you to send personalised
messages directly to Linkedln members’ inboxes (Message Ads)
or have interactive experiences with ads (Conversation Ads).

e Text Ads: Simple pay-per-click (PPC) or cost-per-impression
(CPM) ads that appear in the sidebar.

o Dynamic Ads: Personalised ads that use the member’s profile
data, such as their photo or job title, to make the ad more
engaging. Examples include Follower Ads, Spotlight Ads, and
Job Ads.

e LinkedIn Lead Gen Forms: These forms are integrated with
Sponsored Content and Sponsored Messaging to capture leads
directly on LinkedIn without directing users to an external
landing page.

o Video Ads: Ideal for sharing engaging stories and showcasing
your brand in a more dynamic format.




Targeting Options
LinkedIn offers robust targeting capabilities, such as:

o Demographics: Age, gender, location.

¢ Company Information: Industry, company size, company

name.

Job Information: Job title, job function, job seniority.

o Member Skills and Interests: Skills, interests, and groups the
member is part of.

o Retargeting: Use LinkedIn’s retargeting features to show ads
to users who have interacted with your brand.

Key Benefits of LinkedIn Advertising

e Professional Audience: Reach a high-quality, professional
audience and target individuals based on detailed professional
attributes.

e B2B Focus: Ideal for B2B companies looking to promote
products or services to decision-makers and industry
professionals.

e Higher Engagement for Business Content: Users are on
LinkedIn with the intention of learning and networking, which
means they are more likely to engage with business-oriented
content.

Ad Budget and Costs

LinkedIn Ads typically have a higher cost per click (CPC)
compared to other platforms like Facebook. This is due to the
— professional and niche targeting capabilities. However, the return
on investment (ROI) can be significant if you are aiming for quality
= leads and B2B engagement.

Best Practices for LinkedIn Ads

e Create Engaging and Professional Content: Ads should be
relevant and provide value to the professional audience.

e Use Clear CTAs: Ensure your ads include strong, clear calls to
action that guide the audience on what to do next.

e Leverage LinkedIn Lead Gen Forms: Simplify the lead capture
process by using forms that users can complete directly within
the LinkedIn interface.

e Test and Optimise: Regularly test different ad formats,

creatives, and targeting options to find what works best for

your business.

When to Use Linkedin Ads

For B2B marketing, promoting webinars, whitepapers, or
content designed to generate leads.

e To recruit top talent or highlight job openings.

e Toincrease brand awareness and engagement within

industry-specific audiences.
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BEST FOR B2C & VISUAL PRODUCTS & IMPULSE BUYS

Facebook & Instagram

Strengths: Both platforms excel at engaging audiences with
visual content. Facebook’s robust advertising options make it Sad Tanardufteor
suitable for precise demographic targeting, while Instagram’s
focus on aesthetics and shopping features helps brands that
rely on striking visuals to convert followers into customers.

Key Features: Stories, Reels, live videos, targeted ads, and
Instagram Shopping.

Audience Demographics: Facebook - broad age range (25-55);
Instagram - younger audience (18-35).

Content Types That Work Best: Eye-catching visuals, short
videos, stories, and carousel ads.

Integration Strategies: Use Instagram Reels and cross-post on @ hvd
Facebook for greater reach. Promote content through Pinterest Fesi

to drive traffic back to your Instagram profile. It is hard to b
generate organic traffic so consider runnign ads on these

platforms while maintaning an organic presence. I —
& & Va.o

Since Facebook owns Instagram, you can create and manage

ads for both platforms from a single place: the Meta Ads Home Design

Manager. This allows you to run integrated campaigns that

reach users across both platforms with similar targeting and ad al Offer

formats.

Types Of Ads PECIAL

o Image Ads: Simple, single-image ads that appear in the feed, )F FE R
Stories, or in other placements. [

e Video Ads: Short or long video content that appears in the
feed, Stories, or as in-stream ads during longer videos.

e Carousel Ads: Ads that feature multiple images or videos
that users can scroll through, each with its own link.

e Story Ads: Full-screen, vertical ads that appear in the — =

Stories section on both platforms. '
o Slideshow Ads: Lightweight video ads made from a series EEKEND ONLY SPECIAL SALE Kcl3
of still images, ideal for advertisers looking for video-like

ads without high production costs.

e Collection Ads: Ads that include a cover image or video
followed by product images, allowing users to explore a
product catalogue within the platform.

WWW.HOMEDESIGN.COM ' o

)7 :



« Instant Experience (Canvas) Ads: Interactive, full-screen
ads that open when a user clicks on them, providing a more
immersive experience.

Reels Ads: Short, vertical video ads placed within the
Instagram Reels section, ideal for reaching users who are
browsing this format.

Messenger Ads: Ads that appear in the Facebook
Messenger app to reach users more personally.

Targeting Options

Facebook and Instagram offer comprehensive targeting
features, including:
e Demographics: Age, gender, location, education, etc.
o Interests: Pages liked, activities, hobbies, and other
interests.
e Behaviour: Purchasing behaviour, device usage, and more.
e Custom Audiences: Based on existing contact lists or
website visitors (using the Facebook Pixel).
e Lookalike Audiences: Audiences that share similar traits to
your current customers or website visitors.
e Retargeting: Reach people who have previously engaged
with your brand or visited your website. h

Key Benefits of Advertising on Facebook and Instagram

e Extensive Reach: Both platforms have billions of active
users combined, allowing you to reach a broad or highly
specific audience.

e Advanced Targeting: Detailed targeting options make it
possible to reach exactly the audience you need.

e Visual Content: Instagram’s focus on visual content is
perfect for product promotion, especially for e-commerce.

e Cross-Platform Integration: Ads can be created and
managed together to optimise reach and consistency across
Facebook and Instagram.

e Interactive Formats: Both platforms support formats like
Stories, Reels, and Instant Experiences that encourage user
interaction.




Ad Budget and Costs

Flexible Budgeting: You can set daily or lifetime budgets
for your campaigns, making it flexible for both small and
large businesses.

Bidding System: Both platforms use a bidding system, so
advertisers can choose between cost-per-click (CPC), cost-
per-impression (CPM), or cost-per-action (CPA).

Cost: The cost can vary based on factors like the
competitiveness of your industry, targeting settings, and
ad placement.

Best Practices for Facebook and Instagram Ads

Use High-Quality Visuals: Both platforms prioritise
engaging, high-quality images and videos.

Tailor Content to the Platform: Instagram ads should be
more visually striking and polished, while Facebook allows
for more varied content, including text-heavy posts.

Engage with Stories and Reels: Utilise interactive ad formats
like Stories and Reels to engage with users and encourage
them to interact with your brand.

Test Different Ad Formats: Use A/B testing to find out
which ad formats and creatives perform best for your target
audience.

Include Clear CTAs: Ensure ads have strong calls-to-action
that direct users on the next step, whether it’s "Shop Now,”
“Learn More,” or “Sign Up.”

When to Use Facebook and Instagram Ads

B2C marketing for promoting products and services
directly to consumers.

Brand awareness campaigns to build recognition and reach
new potential customers.

E-commerce businesses looking to drive traffic to product
pages and boost online sales.

Event promotion to engage users and encourage
participation or attendance.

Storytelling and brand engagement using Reels, Stories,
and video content to create an emotional connection with
audiences.
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BEST FOR REAL-TIME ENGAGEMENT, QUICK UPDATES,

CUSTOMER SERVICE

X (formally Twitter)

Strengths: While X has seen mixed success in terms of direct
marketing, it remains a platform for brands looking to share
timely updates, engage in trending discussions, or handle
customer inquiries publicly.

Key Features: Trending topics, hashtags, polls, and customer
interaction.

Audience Demographics: Diverse, with significant engagement
from users aged 18-49.

Content Types That Work Best: Short, impactful tweets,
trending hashtags, and quick announcements.

Integration Strategies: Share snippets of LinkedIn articles or
YouTube content with engaging captions to drive traffic.

Types Of Ads

o Promoted Tweets: Regular tweets that are promoted to
reach a larger audience beyond your followers. They
appear in users' timelines, search results, and user profiles.

e Promoted Accounts: Used to increase followers by
promoting an account to targeted users who may be
interested in it.

e Promoted Trends: High-visibility ads that appear in the
“Trends for you” section. These are often used for large-
scale campaigns to generate conversations around a topic.

e Promoted Moments: Curated collections of tweets that tell
a story or showcase specific content.

o Video Ads: Short video clips that appear in users' timelines,
autoplaying as users scroll by to capture attention.

e Carousel Ads: Multi-image or multi-video ads that allow
advertisers to showcase more content in a single post.

o Website Cards: Ads designed to drive traffic to a website
with a preview image, headline, and call-to-action button.

o App Install Cards: Ads aimed at driving app downloads,
featuring a direct download link.

| Netflix UK & Irelar
| @NetflixUK

| peath to 2020. CS: @Ne!
| © UK & Ireland & netfii
| @ Joined December 201
' .1:,-8_52- Following 873K

: © Netflix UK &Irelan
‘ Netflix @ @netf
| . "How far would

Bridgerton is n¢



Targeting Options

X offers robust targeting capabilities, including:

Demographics: Age, gender, and location.

Interests and Keywords: Target users based on what they
tweet about and interact with.

Follower Lookalikes: Target users who share similar
characteristics to the followers of specific accounts.
Events and Trends: Advertisers can align ads with major
events or trending topics.

Custom Audiences: Use your own data, such as email lists,
to create tailored audiences.

Retargeting: Reach users who have previously interacted
with your brand or visited your website using tracking tools
like the Twitter Pixel.

Key Benefits

Real-Time Engagement: X is known for fast-paced
interactions and discussions, making it ideal for engaging
with trending topics and current events.

Diverse Ad Formats: From simple text tweets to multimedia
carousel ads, the platform provides flexibility in how you
present your content.

Strong User Interaction: X users often engage in
discussions, share opinions, and interact with content,
which can foster engagement and brand visibility.
Amplified Reach Through Trends: Leveraging Promoted
Trends can put your campaign front and centre in user
discussions, increasing the potential for virality.

Ad Budget and Costs

Flexible Budgeting: You can set a daily budget or a total
campaign budget to suit your spending needs.

Bidding System: Ads on X operate on a bidding system,
where you can choose between CPC, CPM, or CPE (cost
per engagement).

Cost: The cost can vary based on the competitiveness of
the targeted audience and campaign objectives.



Best Practices for Advertising on X

Use Engaging Content: Short, snappy, and attention-

grabbing content works best on X. Incorporate visuals and

videos where possible.

e Take Advantage of Hashtags: Use relevant and trending
hashtags to increase the visibility of your ads and align
them with ongoing conversations.

e Run Interactive Campaigns: Consider using polls and
interactive content to encourage participation and boost
engagement.

e Monitor and Adjust: The fast-moving nature of X means
you should monitor your ad performance regularly and
make adjustments for maximum impact.

o Engage with Comments: Be ready to interact with users
who comment on your promoted tweets to show brand
personality and increase trust.

When to Use X Ads

e Event-based campaigns to align with real-time trends and
conversations.

e Brand awareness campaigns where quick engagement and
exposure are essential.

e Product launches or special announcements that benefit
from being part of trending discussions.

e Direct engagement with audiences for feedback, opinions,
or promotion of interactive content.
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BEST FOR VISUAL PRODUCTS, DIY, LIFESTYLE, AND
NICHE MARKETS

Pinterest

Strengths: Pinterest is a powerful platform for product discovery,
especially for lifestyle, fashion, food, and home décor brands. Users
often come with an intent to explore and get inspired, making it an
excellent platform for showcasing products that benefit from visual
appeal.

Key Features: Pins, boards, shoppable posts, and targeted ads.
Audience Demographics: Predominantly women aged 18-49.

Content Types That Work Best: High-quality images, infographics,
step-by-step guides, and DIY content.

Integration Strategies: Drive traffic to blog posts, Instagram pages,
or product pages on your website.

Pinterest Ads are designed to engage users who are actively
searching for inspiration and ideas, making it a great platform for
driving traffic and conversions.

Types Of Ads

e Promoted Pins: Standard Pins that are promoted to appear more
prominently in users' home feeds, search results, and category
feeds. They look like regular Pins but have a "Promoted"” label.

* Video Pins: Engaging video content that auto-plays in users’
feeds to capture attention. Ideal for storytelling and showcasing
products in action.

e Carousel Ads: Multi-image ads where users can swipe through
different images within a single ad, each with its own link.

o Shopping Ads: Product Pins that allow users to shop directly
from your ad. Pinterest pulls information from your product
catalogue to create these ads.

o Collection Ads: Feature a hero image or video with a series of
smaller images underneath. They're designed to drive traffic by
showcasing a collection of related products.

o ldea Pins (formerly Story Pins): Multi-page Pins that combine
images, videos, and text to create an engaging, story-like
experience. These can be promoted to reach a larger audience.

e Try-On Product Pins (AR Pins): Augmented reality (AR) feature
that lets users try on products virtually, such as makeup or
fashion accessories.




Targeting Options

Pinterest offers detailed targeting to help reach your ideal
audience:
Demographics: Age, location, and gender.
Interests: Categories users are interested in, such as
fashion, home décor, or food.
Keywords: Ads can be targeted to appear in search results
when specific keywords are used.
Audience Targeting: Custom audiences based on website
visitors, email lists, or customer lists.
Actalike Audiences: Similar to lookalike audiences on other
platforms, these target users with traits similar to your
existing audience.
Retargeting: Reach users who have interacted with your
Pins or visited your website.

Key Benefits of Advertising on Pinterest

High Purchase Intent: Pinterest users often browse the
platform with the intent to find ideas or products to buy,
leading to a higher likelihood of conversion.

Visual Discovery Engine: Pinterest is driven by images and
videos, making it perfect for showcasing products that
benefit from visual representation.

Extended Content Lifespan: Pins, whether promoted or not,
have a long lifespan compared to posts on other platforms,
leading to sustained engagement over time.
Shopping-Friendly Features: Pinterest has robust shopping
tools, including price tags and links directly to product
pages, making it easy for users to purchase.

Ad Budget and Costs

Flexible Budgets: Advertisers can set daily or total
campaign budgets.

Bidding System: You can choose between cost-per-click
(CPC), cost-per-thousand-impressions (CPM), or cost-per-
action (CPA).

Cost: The cost depends on factors like the level of
competition in your industry, targeting settings, and the
quality of your ads.




Best Practices for Pinterest Ads

o High-Quality Visuals: Use high-resolution, visually
appealing images and videos that stand out in users’ feeds.

e Use Rich Pins: These are enhanced Pins that include extra
information directly on the Pin itself, such as product
details and availability.

o Optimise for Mobile: The majority of Pinterest users browse
on mobile devices, so ensure your ads are mobile-friendly.

e Include Descriptive Copy: Add a compelling title and
description with keywords to make your ads discoverable in
search results.

o Utilise Pinterest Trends: Tap into popular search terms and
trends to align your ads with what users are actively
seeking.

When to Use Pinterest Ads

e Product-based businesses: Ideal for promoting home
décor, fashion, beauty products, recipes, and more.

e Brands targeting a predominantly female audience, as
Pinterest’s user base is heavily skewed towards women.

e Businesses in creative industries: Such as DIY, crafts, and
lifestyle content.

e Seasonal promotions: Pinterest is popular for planning
seasonal events, so it's perfect for advertising holiday and
event-specific products or services.

——
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BEST FOR BRANDS TARGETING YOUNGER AUDIENCES,
CREATIVE AND FUN CONTENT

Tik-Tok

Strengths: With its rapid growth and strong following among Gen Z
and Millennials, TikTok is the go-to platform for short, engaging
videos. Brands that can produce entertaining or informative content
in this format can see substantial reach and interaction.

Key Features: Short videos, trends, challenges, influencer
collaborations, and paid ads.

Audience Demographics: Mostly Gen Z and Millennials (13-30).

Content Types That Work Best: Entertaining, relatable, and trendy
videos. Educational content can also perform well.

Integration Strategies: Use TikTok videos in Instagram Reels and
cross-promote challenges on Facebook and Pinterest.

TikTok is a powerful platform for businesses looking to engage a
younger, highly interactive audience. TikTok's unique approach to
content and its fast-paced environment make it ideal for creative and
visually engaging ads.

Types Of Ads

o In-Feed Ads: These ads appear as users scroll through their “For
You Page” and blend seamlessly with user-generated content.
They can include clickable links, call-to-action buttons, and are
great for driving traffic or app downloads.

e TopView Ads: High-impact ads that appear at the top of users’
feeds when they open the app. These ads are designed for
maximum visibility and engagement.

o Brand Takeover: Full-screen static or dynamic ads that appear as
soon as a user opens the app. These can include images, GIFs, or
videos and link to an external or internal landing page.

e Branded Hashtag Challenges: Interactive campaigns where
brands create a challenge and encourage users to participate
using a specific hashtag. This format is excellent for generating
user-generated content and viral reach.

o Branded Effects: Custom filters, stickers, or augmented reality
(AR) effects that users can incorporate into their own content.
These can boost brand visibility and encourage interaction.

e Spark Ads: Ads that leverage existing organic posts, either from
your brand or user-generated content, to appear as promoted
content while maintaining the authentic TikTok look.




Targeting Options 14

TikTok offers robust targeting capabilities to help you reach the
right audience:

e Demographics: Age, gender, location, and language.

e Interests and Behaviours: Based on user activities,
engagement, and video interactions.

e Custom Audiences: Using your own data, such as customer
lists or website visitors, to create tailored audiences.

e Lookalike Audiences: Target audiences that share
similarities with your current customers.

e Device Targeting: Target based on the type of device,
operating system, or network.

Key Benefits of Advertising on TikTok

e High Engagement Rates: TikTok's format encourages users
to engage with and share content, creating opportunities
for ads to gain traction quickly.

e Viral Potential: The platform’s algorithm often pushes
engaging content to a broad audience, offering the
possibility of significant organic reach.

o Creative Ad Formats: With features like Branded Hashtag
Challenges and Spark Ads, brands can engage audiences in
unique ways that encourage user participation and content
creation.

e Young Demographic: TikTok is particularly effective for
brands targeting younger audiences, including Gen Z and
Millennials.

Ad Budget and Costs

e Flexible Budgets: TikTok allows advertisers to set daily or
total budgets, making it suitable for various business sizes.

e Bidding System: You can choose from cost-per-click (CPC),
cost-per-thousand-impressions (CPM), or cost-per-view
(CPV).

e Minimum Spend: TikTok often has a minimum daily budget
requirement for campaigns, which can vary by region and
ad format.

Best Practices for TikTok Ads

o Create Authentic Content: Ads that blend in with the native
content and adopt TikTok's casual, playful tone tend to
perform better.

e Keep It Short and Engaging: Grab users’ attention within
the first few seconds and keep the content concise to
maintain their interest.

e Use Trending Music and Effects: Leverage popular sounds
and TikTok effects to make your ads more relatable and

engaging.




e Incorporate CTAs: Ensure your ads include a clear call-to-
action to guide users on what to do next, such as “Shop
Now” or “Learn More.”

Test and Optimise: A/B test different ad creatives and
formats to see what resonates best with your target
audience.

When to Use TikTok Ads i \

Brand awareness campaigns: To introduce your brand to a
wider, younger audience.

Product launches and promotions: TikTok's viral nature can
be effective for launching new products or announcing

special promotions.

Engagement-driven content: For brands that want to
encourage user-generated content and community
interaction.

Businesses targeting a younger demographic: If your
product or service appeals to Gen Z or young Millennials, | .
TikTok is a prime platform. ' '
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BEST FOR REACHING AN AUDIENCE ACTIVELY
SEARCHING FOR PRODUCTS/SERVICES, OR THOSE
WANTING EXTENSIVE REACH & AWARENESS

Google & YouTube

Strengths: Google Ads helps capture high-intent users
searching for specific products or services, offering excellent
ROI if campaigns are optimised correctly. YouTube, with its
immense user base, supports video content that can educate,
entertain, or inform while enabling brands to leverage precise
targeting options.

Key Features: Search ads, display ads, video ads on YouTube,
shopping ads, and remarketing.

Audience Demographics: Global, all age groups.

Content Types That Work Best: Search ads, local service ads,
shopping ads, display ads, tutorial videos, product demos,
explainer videos, and well-crafted ads.

Integration Strategies: Share YouTube video links on LinkedIn
for professional content or embed them on your website for
added SEO value. Run brand campaigns to monitor awareness
uplift.

Google Ads allows businesses to reach potential customers Corporate Ev
through various ad formats across the vast Google network,
including search results, websites, apps, and YouTube. It is the SE.'FViCE.'S
only platform that can reach potential customers the very

moment they are searching for your products and services.

Types Of Ads

o Search Ads: Text ads that appear at the top of or alongside
Google search results. These ads are triggered by specific
keywords that users type into the search bar, making them
highly effective for capturing intent-driven traffic.

o Display Ads: Visual ads that appear across millions of
websites in the Google Display Network. They help increase
brand visibility and reach users who are browsing content
related to your business.

e Video Ads: Ads that play on YouTube and other sites in the
Google Display Network. These can be skippable, non-
skippable, or bumper ads, depending on your strategy.




o Shopping Ads: Product-based ads that show users a photo
of your product, title, price, store name, and more when
they search for items to buy on Google. These ads are
perfect for e-commerce businesses.

e App Promotion Ads: Ads designed to drive app installs and
engagement, appearing in search results, Google Play,
YouTube, and the Display Network.

e Local Search Ads: Ads that appear in Google Maps search
results to help promote local businesses and drive traffic to
physical locations.

Taargeting Options:

o Keywords: Target ads based on specific words or phrases
people search for.

e Demographics: Age, gender, household income, industry
and more.

e Location: Serve ads in specific countries, regions, or within
a certain distance from a location.

o |Interests and Behaviours: Reach people based on their
search behaviour and interests.

e Custom Audiences: Create audiences based on your data,
such as website visitors or existing customers.

o Remarketing: Re-engage users who have visited your
website but did not convert.

Key Benefits of Advertising on Google

e Wide Reach: Google is the largest search engine in the
world, allowing you to reach billions of potential customers
globally.

e High Intent: Search ads, in particular, capture users who

are actively looking for information, products, or services, &5
leading to higher conversion rates. \q_,c'g‘
) } &
o Flexible Budgeting: Google Ads accommodates any budget [ <
size, allowing you to set daily or campaign-level spending
limits.

o Comprehensive Analytics: Detailed reports and metrics
help you track the performance of your campaigns,
allowing for real-time optimisation.

e Multiple Ad Formats: A variety of ad types ensure that you
can tailor your campaigns to specific goals, whether it’s

brand awareness, lead generation, or direct sales.



Ad Budget and Costs =

e Bidding System: Google Ads operates on a bidding system
where you pay for clicks (CPC), impressions (CPM), or
conversions (CPA). You can also set targets for how much
you pay per conversion (TCPA) or a target ROI (TROAS).

e Ad Rank: Determines your ad’s placement based on your
bid amount, quality score, and the expected impact of ad
extensions and other ad formats.

e Cost: The cost per click or impression varies based on
industry competition, keywords targeted, and quality score.

Best Practices for Google Ads

e Use Relevant Keywords: Choose keywords that match the
search intent of your potential customers.

e Optimise Landing Pages: Ensure that the page users are
directed to after clicking on your ad is relevant, fast, and
optimised for conversions.

e Ad Extensions: Utilise ad extensions like site links, callouts,
and structured snippets to provide additional information
and improve your ad'’s visibility.

e A/B Test Ads: Run multiple versions of your ads to see
which headlines, descriptions, and CTAs perform best.

e Monitor and Adjust: Regularly check your campaign
performance and make necessary adjustments to maximise
ROI.

When to Use Google Ads

e For capturing high-intent traffic: Google Search Ads are
perfect for businesses wanting to target users actively
searching for their products or services.

e E-commerce businesses: Shopping Ads can showcase
products directly in search results, helping drive sales.

e Video-based campaigns: Utilise Video Ads to tell your
brand'’s story or demonstrate products on YouTube.

e Brand awareness: Display Ads and YouTube Ads can
increase brand visibility across the web.

e Local businesses: Local Search Ads and location-based

targeting can drive in-store traffic.



BEST FOR REACHING AN OLDER, MORE PROFESSIONAL’
AUDIENCE, AND LEVERAGING CROSS-PLATFORM
CAMPAIGNS

Microsoft Ads
(formally Bing Ads)

Strengths: Microsoft Ads can complement Google Ads
campaigns by reaching a different demographic, often including
older and higher-income users. With integration across
platforms like Bing, Yahoo, and AOL, businesses can extend
their reach and diversify their ad strategy.

Key Features: Search ads, audience targeting, and lower cost-
per-clicks compared to Google Ads.

Audience Demographics: Users aged 35+, often with higher
income levels.

Content Types That Work Best: Search ads, local service ads,
and shopping ads.

Integration Strategies: Use insights from successful Google
Ads campaigns to tailor content for Microsoft Ads.

This platform allows businesses to advertise on the Microsoft
Search Network, which includes Bing, Yahoo, and AOL, as well
as partner sites. While Microsoft Ads has a smaller audience
than Google Ads, it reaches users who may not use Google as
their primary search engine and often includes an older, more
affluent demographic

Types Of Ads

e Search Ads: Text-based ads that appear in search engine
results on Bing and partner networks, similar to Google
Search Ads. They target users searching for specific
keywords.

e Shopping Ads: Product-focused ads that showcase product
images, prices, and store names in search results. These
are especially useful for e-commerce businesses.

e Dynamic Search Ads: Automatically generated ads based on
your website’s content to help fill in keyword gaps and capture
additional search traffic.




¢ Responsive Search Ads: Ads that automatically adjust their
format to show the best-performing combinations of
headlines and descriptions.

e Audience Ads: Display ads that appear on sites within
Microsoft’s Audience Network, such as MSN, Microsoft
Outlook, and other partner sites. They are similar to display
ads on the Google Display Network.

e The platform is continually copying Google’s platform so
the range of ad formats will continually be developing.

Targeting Options

o Keywords: Target ads based on specific search terms or
phrases.

e Demographics: Age, gender, household income, and more.

e Location: Serve ads to users in specific regions, countries,
or within a specific radius.

e Device Targeting: Target users based on the device type
they are using (e.g., desktop, tablet, mobile).

e Remarketing: Re-engage users who have visited your
website or interacted with your content.

e In-Market Audiences: Reach users who are actively looking
to purchase products or services in your industry

Key Benefits of Advertising on Microsoft

e Lower Competition and Costs: Microsoft Ads often have
lower competition compared to Google Ads, which can
result in lower cost-per-click (CPC) and cost-per-
impression (CPM).

o Diverse Audience: Microsoft’s audience typically skews
older and more affluent, making it ideal for certain
industries, such as finance, real estate, and luxury goods.

e Cross-Platform Integration: Microsoft Ads can integrate
with your existing Google Ads campaigns, making it easy to
replicate and optimise your ads across platforms.

e Comprehensive Reporting: Microsoft Ads provides detailed
analytics and reporting, allowing you to track the
performance and make data-driven decisions.

e Ad Budget and Costs

o Flexible Budgeting: You can set daily or monthly budgets
based on your needs.

e Bidding System: Microsoft Ads operates on a bidding
system similar to Google Ads, allowing you to choose
between CPC, CPM, and CPA bidding strategies.

e Cost: The cost varies based on industry, targeting, and

competition, but is generally lower than Google Ads.
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Best Practices for Microsoft Ads

Replicate Successful Google Ads: If you already run
successful campaigns on Google Ads, use those insights to
build similar campaigns on Microsoft Ads for broader
reach.

Use Negative Keywords: Filter out irrelevant traffic by
adding negative keywords to prevent your ads from
appearing for unrelated searches.

Optimise for Bing SEO: Ensure that your website is
optimised for Bing search, as slight differences in SEO can
affect your ad performance on Microsoft’s network.
Utilise Ad Extensions: Use sitelinks, callouts, and location
extensions to enhance your ads and provide more
information to users.

Leverage In-Market Audiences: Use Microsoft's in-market
audience feature to target users who have shown purchase
intent in your industry.

When to Use Microsoft Ads
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Reaching an older, more affluent demographic: If your
target audience fits this profile, Microsoft Ads can provide
excellent ROI.

Lower CPC and competition: When your budget is limited,
Microsoft Ads can be a cost-effective way to supplement
your existing campaigns.

Increasing overall reach: To expand your digital marketing
strategy and reach potential customers who may not be
using Google.

Complementing Google Ads campaigns: Running
campaigns on both Google and Microsoft Ads ensures you
cover a wider audience and make the most of your
advertising budget.
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BEST FOR NICHE COMMUNITIES, TECH-SAVVY
AUDIENCES, AND BUSINESSES LOOKING FOR
AUTHENTIC ENGAGEMENT

Reddit

Strengths: Reddit is known for its highly engaged, topic-
specific communities. Brands can benefit from participating in
discussions, providing valuable information, or advertising
through Reddit Ads.

Key Features: Subreddits (niche communities), discussion
threads, and targeted ads.

Audience Demographics: Primarily younger users aged 18-34,
with a significant portion interested in tech, gaming, and niche
topics.

Content Types That Work Best: Informative posts, Q&A
sessions, and interactive content.

Types Of Ads

e Promoted Posts: These are standard posts that appear in
users' feeds, similar to organic posts but marked as
“Sponsored.” They can include text, images, or videos.

o Display Ads: High-visibility ads that are typically more
expensive and are often used by larger brands. These
appear at the top of Reddit pages.

o Video Ads: Ads that feature video content to engage users. .

o Carousel Ads: Allow multiple images or videos in a single
ad unit, similar to carousel ads on other platforms.

o Promoted Trends: Feature a specific trend or topic that
appears in the trending list, giving it high exposure.

Key Features of Reddit Advertising

e Targeting Options: Reddit allows for detailed targeting
based on interests, subreddits (specific communities),
location, device type, and more. This makes it easier to
reach a niche audience that is highly relevant to your
business.

e Budget Flexibility: Advertisers can set daily or total
campaign budgets, making it suitable for both small
businesses and larger enterprises.
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e Engagement Potential: Ads can include comments, which .
[ allows for direct interaction with users, fostering Ed d |t
engagement and discussions around your brand.

Best Practices for Advertising on Reddit

e Be Authentic: Reddit users value authenticity, so ads should
feel natural and in line with the community’s voice.

e Choose the Right Subreddits: Targeting relevant subreddits
ensures that your ads reach users who are most likely to be
interested in your products or services.

e Engage with Comments: Participating in the conversation
generated by your ad can build trust and demonstrate that
your brand values user feedback.

When to Use Reddit Ads

e If your product or service targets niche markets that have
dedicated communities on Reddit.
e To drive traffic to educational content, like blogs or how-to
guides, that aligns with a subreddit’s focus.
o For businesses in tech, gaming, lifestyle, and finance,
[ where Reddit has a significant audience base.
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Think before you jump in

WHICH DIGITAL PLATFORMS ARE RIGHT FOR YOUR BUSINESS?

Platform Choosing Checklist
@ D.efine Your Business Goals

Y]

Are you looking to increase brand awareness, drive sales, generate leads, or
engage with your audience?

Do you want to focus on B2B or B2C marketing?

Are you aiming for local or global reach?

Identify Your Target Audience

What is the age range of your target audience?

What are their interests and hobbies?

What platforms do they spend the most time on (e.g., LinkedIn for
professionals, TikTok for younger audiences)?

What is their preferred content type (e.g. videos, images, articles)?

<J) Assess Your Content Capabilities

Y]

@

Can you create high-quality visual content (images, videos) that would perform
well on Instagram, Pinterest, or TikTok?

Are you able to produce long-form articles or professional insights suitable for
LinkedIn?

Do you have the resources to create video content for YouTube or TikTok?
Can you engage in real-time discussions for platforms like X or Reddit?

Determine Your Budget

Do you have a large or small advertising budget?

Are you looking for platforms with lower cost-per-click (e.g., Microsoft Ads,
Pinterest) or are you prepared for higher CPCs for more niche targeting (e.g.,
LinkedIn)?

Are you prepared to invest in ongoing ad spend for platforms like Google Ads
and Facebook?

Check Competitor Presence

Are your competitors active on certain platforms? (If they are succeeding there,
it may indicate potential for your business.)
What types of ads or content are they using?

Evaluate Time and Resource Commitment

Do you have a team or person dedicated to managing social media interactions
and ad performance?

Can you produce regular content updates to keep your profiles and ads fresh?
Do you have resources for ad design and creative production?
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Align with Your Brand Identity

Does the platform match your brand voice (e.g., professional on LinkedIn,
playful on TikTok)?

Will your brand values align with the platform’s user base and community
guidelines?

Analyse Platform Analytics

Do the platforms provide robust analytics to track and optimise performance
(e.g., Google Analytics integration, Facebook Insights)?

Can you measure the KPIs that matter to your business (e.g., engagement rate,
conversion rate, video views)?

Understand Platform Strengths and Weaknesses

LinkedIn: Strong for B2B, professional audience, higher CPC.

Facebook & Instagram: Effective for visual content and broad targeting,
competitive ad space.

X (formerly Twitter): Good for real-time updates and engagement, may not
have as high conversion rates.

Pinterest: High purchase intent, particularly good for lifestyle and DIY
products.

TikTok: Excellent for younger audiences, trend-driven content, requires high
creativity.

Google Ads & YouTube: Great for intent-driven searches and educational
content, can be costlier but provides detailed analytics.

Microsoft Ads: Lower competition, good for reaching an older demographic,
less volume than Google.

Reddit: Engages niche audiences, strong community presence, requires
authentic interactions.
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Summary

Platform Best For

The go-to platform for B2B businesses seeking to build professional

LinkedlI
inxedin networks and generate leads.
Ideal for B2C businesses that rely on visually appealing content and
Facebook & . L
targeted advertising to promote products and drive impulse
Instagram
purchases.
X Excels at real-time engagement, making it perfect for event-driven
campaigns and brand awareness.
Pinterest An excellent choice for showcasing lifestyle products and tapping
into users' high purchase intent.
Tik-Tok An unparalleled opportunity to engage with younger audiences

through creative, trend-driven video content.

Google Ads & YouTube are essential for capturing high-intent users
Google & YouTube searching for products or services, and for leveraging video content
to educate and convert.

A valuable addition to diversify your reach, particularly when

Mi ft
eroso targeting an older and more affluent demographic.

Reddit provides access to niche communities, making it ideal for
Reddit businesses looking to engage with tech-savvy and interest-specific
audiences.
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Get Spotted

We believe that digital marketing is more than just impressions - it's about
creating connections and delivering measurable growth. Our clients know that
when they work with us, they're not just getting a service; they're partnering
with a team dedicated to their success.

Beyond Impressions,
We Create Digital Impact.

New
info@allaspectmedia.co.uk
www.allaspectmedia.co.uk Cou rseS!

We're excited to announce our upcoming courses!

Our first is the Google Ads Kickstart Course, specially crafted for small
business owners working with a limited budget. We know that not every
business can stretch to a full-on agency partnership, but that shouldn’t mean
settling for subpar ads. This course will guide you step-by-step on how to
create, manage, and optimise your own Google Ads, ensuring you get the best
results without breaking the bank. Drawing from my experience running
effective campaigns, this course equips you with practical, actionable tips to
make every penny of your ad spend count.

Other courses to follow include Google Analytics Foundations and Google Tag
Manager/Tracking Essentials.

To stay informed, find out more and be among the first to access exclusive
course details, simply scan the QR code below to register your interest. Don’t
miss this opportunity to make your online presence count!




